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Why is a good media mix important in digital media?

[image: Surviving the Elections with the Right Media Mix | DirectiveGroup]
A media mix is a marketing term used to refer to businesses' channels to achieve their marketing objectives. It is the phrase for the mediums a brand works in its general marketing strategies like websites, social media, emails, and billboards. Often, business refers to their marketing mix when they think about how to hit future campaign goals.
A good media mix in digital media has made consumers/buyers more contactable with sellers than ever, and buyers can now purchase more goods on the go than before. Going digital by the introduction of social Medias such as websites and mobile apps to our businesses ensures that we keep up with our modern-day consumers, and therefore increasing profits alongside satisfying our potential customers.  
Using social media within your business campaigns brings in and also maintain new buyers. The rapid increase of mobile technology implies that more potential buyers can now check their social media sites dozens of times each day, and as a result, this improves your business brand.
In addition, going digital makes it easy to communicate and interact with existing and new customers. By use of social media like Instagram, Twitter, or Facebook enables clients to give their grievances and feedback on their experience of your business, hence reassuring them that their concern has been worked on for better service or product in the future. When a client is well engaged with your business, their probability of coming back is significantly higher. As we all know, an unhappy customer is less beneficial to the company, and thus we must always try our best to engage and interact with them. Increased level of interaction with potential clients by using various social media channels enhances customer satisfaction and raises the company's net income.  
Besides, social media use in the marketing mix has made communicating our opinions and views easier experience and then impacting many audiences.  With no good media mix, your business will not be able to respond to any person spreading a bad experience about your business appropriately.
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